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Part 01: Facebook Marketing

 

Chapter 01: Welcome to Facebook Marketing 

"Marketing is a social and managerial process by which individuals and groups 

obtain what they need and want through creating and exchanging products and value 

with others." P. Kotler. 

The American Marketing Association provides the following formal definitions: "Marketing is 

an organizational function and a set of processes for creating, communicating, and delivering 

value to customers and for managing customer relationships in ways that benefit the 

organization and its stakeholders." 

 

Marketing is concerned with identifying and fulfilling human and social needs. One of the short 

definitions of marketing is to fulfill needs profitably. 

 

Marketing includes anticipating demand, managing demand, and fulfilling demand.  

 

Marketing is the process of creating, promoting, and distributing products or services to meet 

customer needs. The goal of marketing is to increase sales and brand awareness, as well as 

retain existing customers. 

How does marketing work? 

● Content Marketing: Create and share content that helps customers through the 

buying process. This can include blogs, videos, and social media posts. 

● Search Engine Optimization (SEO): Optimize the content of a website to rank higher 

in search engine results. 

● Search Engine Marketing (SEM): Use paid advertising to appear higher in search 

results. 

● Social Media Marketing (SMM): Use social media platforms to connect with 

customers and promote products. 

● Email Marketing: Send emails with coupons, discounts, or sale announcements. 

Other types of marketing: 

● Business-to-business (B2B) 

● Business-to-consumer (B2C) 

● Commercial co-venture marketing 

● Direct and indirect marketing 

● Guerrilla marketing 

● Inbound/outbound marketing 

● Influencer marketing 

● Personalized marketing 
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Social Media Marketing: 

Facebook Marketing is a platform that allows a brand to put their products and services in front 

of an audience and promote them through organic and paid means. Simply put, Facebook 

Marketing is the practice of promoting a brand and maintaining its presence on the Facebook 

platform. 

 

Facebook was created in January 2004 as a campus-based platform and opened to the public 

in September 2006. In November 2007, Facebook launched Facebook Pages. In June-August 

2015, Facebook released the update options for Pages. So far, through various updates at 

different times, Facebook has created opportunities for personal branding as well as product 

branding, making it possible for many people to turn their lives around from scratch. 

 

Although Facebook originated as a social networking site, today it is one of the most versatile 

platforms for online businesses. For small entrepreneurs, Facebook offers a variety of benefits 

that can keep up with large business competitors. 

Ideal Marketing Platform for Small Businesses: 

1. Reaching a large audience: With over 2.9 billion active users, Facebook gives you 

the opportunity to connect with a diverse audience across the globe. Whether your 

business is targeting a local market or reaching out to international buyers, Facebook 

helps you find your specific customers. 

2. Cost-Effective Marketing: Beyond traditional advertising methods, Facebook offers 

small businesses the opportunity to run low-budget ad campaigns. When executed 

correctly, organic strategies and paid ads offer excellent ROI. 

 
3. Targeted Advertising: Facebook’s targeting tools help you target customers based 

on audience, interest, behavior, and life events. Targeted ads help you reach your 

target customers. 

4. Communication opportunities: Facebook increases interaction with your customers. 

Through comments, messages, and interactive content, you can build relationships 

that build trust. 

5. Integration with Business Tools: From e-commerce features like Facebook Shop to 

analytics through Meta Business Suite, Facebook offers an ecosystem to run your 

business online. 
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Facebook Marketing Isn’t Just for Big Brands 

Many small business owners hesitate to invest time in Facebook marketing, thinking that it’s 

only effective for big brands with big budgets. This is a misconception. Entrepreneurs have 

several advantages—you can connect with customers personally through your content. 

Here are some common myths: 

1. Facebook is too crowded: While it’s true that competition exists, the platform’s 

targeting tools ensure that you reach the right customers without getting lost in the 

crowd. 

2. Declining organic reach: This is not true, many small businesses are still running 

their businesses through organic reach through proper content creation. 

3. Ads are expensive: You can start with a small budget and increase the budget as you 

see results. 

Meta Advantage AI-powered advertising 

The landscape of Facebook marketing is changing dramatically, driven by technological 

advancements, changing user behavior, and privacy regulations/laws. Understanding these 

trends is the first step to a winning strategy for your business. With Meta Advantage, you can 

get the best results with fewer, more efficient ad campaigns, reach more potential customers, 

and save time and effort. Artificial intelligence is no longer a buzzword - it's the backbone of 

Facebook's advertising platform. 

AI helps entrepreneurs: 

● Target audiences with greater accuracy. 

● Optimize placements based on real-time data. 

● Create personalized advertising content. 

 

 

Example: An AI-powered campaign for a fitness 

brand can identify users who are likely to 

purchase based on their needs with fitness-

related content and deliver appropriate video ads 

during peak engagement times. 

 

 

Expanding Access to AR Try On: New APIs, Ads Formats 

At Facebook, we don’t see augmented reality (AR) as a siloed commerce experience. Instead, 

it’s built into our apps and services, and has the potential to play a critical role in every part of 

the shopping journey, from awareness to purchase. Consumers already turn to Facebook and 

Instagram for inspiration and new product discovery, and AR can help them experience new 

products in a more personal way.    
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Learn about how Augmented Reality (AR) 

and Virtual Reality (VR) content is 

revolutionizing how businesses connect 

with their customers. Entrepreneurs can use 

these technologies to: 

● Create virtual try-ons for products like 

clothing or cosmetics. 

● Host live events or product launches. 

● Create deep connections with interactive, 

experiential content. 

 

 

Updated Privacy Policy with Improved Targeting 

The Privacy Policy explains how information is collected, used, shared, retained, and 

transferred. Facebook also tells you about your rights. 

 

It’s important that you know how to control your privacy, so we’re showing you where you can 

manage your information in the settings of the Meta products you use. 

 

Strict privacy laws mean that entrepreneurs will have to adapt to a new era of data usage. 

Strategies for success include: 

● Emphasizing first-party data collection (e.g., email sign-ups, surveys). 

● Building trust through transparent data practices. 

● Using tools like the Facebook Conversions API to track performance while respecting 

privacy. 

Success Stories: How Entrepreneurs 

Thrive 

Case Study 1: Local Bakery Grows Its 

Customer Base: A small-town bakery uses 

Facebook to share the stories behind the 

creation of their products, connect with local 

customers, and promote special offers. By 

creating a Facebook group for interested 

customers, they saw a 40% increase in repeat 

business in six months. 

 

 



5 

 

 

Case Study 2: A graphic designer builds a global client base: 

A freelance designer used Facebook ads to target businesses 

in need of branding services. By showcasing her portfolio in 

carousel ads, she attracted international clients and doubled 

her revenue in a year. 

 

 

 

 

These examples are presented to show how entrepreneurs can harness the power of 

Facebook to achieve significant results. By the end of this book, you will discover the tools 

and strategies to create your own success story. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


